
Open Scholarship Initiative Proceedings, Volume 2, 2017, issn: 2473-6236 
doi: http://dx.doi.org/10.13021/G8osi.1.2017.1919 

 
 
    

© 2017 OSI2017 Publishers Stakeholder workgroup. This open access article is distributed under the Crea-
tive Commons Attribution 4.0 International License. This document reflects the combined input of the 
authors listed here (in alphabetical order by last name) as well as contributions from other OSI2017 dele-
gates. The findings and recommendations expressed herein do not necessarily reflect the opinions of the 
individual authors listed here, nor their agencies, trustees, officers, or staff. 

OSI	Publishers	Stakeholders	Report	
Wim Van der Stelt 

 
At the OSI 2017 meeting in Washington, 
D.C., thirteen attendees were publishers. 
At minimum, this demonstrates that pub-
lishers heavily engage with the services they 
provide to research communities and con-
sider the discussions about open science to 
be important.  
 
It is crucial nevertheless to understand that 
different publishers have diverse opinions, 
policies and strategies and—because many 
of them compete with each other—it is in 
many cases forbidden (by law) and/or un-
wanted (for competitive reasons) to share 
these opinions, policies and strategies. It is 
not possible, therefore, to have one com-
bined opinion for this stakeholder group. 
 
There is another reason why publishers at 
the OSI2017 meeting are not necessarily 
united: Attending publishers are diverse 
with respect to size (e.g. Elsevier vs. An-
nual Reviews), background (e.g. commer-
cial entities like Springer Nature and not-
for-profit societies like IEEE), and domi-
nating current business models (e.g. large 
publishers with mixed business models vs. 
PLOS and Hindawi operating with an open 
access model only). 
 
The one thing that unites all publishers is a 
dedication to providing optimal services to 
their customers: researchers, students, in-
stitutions, libraries, research funders, gov-
ernments, and commercial entities all 
around the world. Together, publishers 
contribute to creating a global research 

publication ecosystem in which they vali-
date content, facilitate the workflow of re-
porting the results of research, organize 
peer review, perform many quality 
measures (including e.g. plagiarism checks), 
safeguard integrity, add metadata and other 
structural elements to the content to make 
this content available, discoverable, usable 
and visible at scale, while assuring the avail-
ability of that content for perpetuity.    
 
These main functions of the publishing in-
dustry guarantee a clear and sustainable in-
frastructure for the scholarly record, that in 
principle is agnostic about business models 
different publishers might use.  
 
Publishers are important drivers of innova-
tion in scholarly communication; they ac-
tively support (in many cases in time, 
money and brainpower) many innovative 
organizations like Crossref, Force11, 
ORCID and RDA. They also support or-
ganizations that care about standards, like 
COPE and COUNTER. Additionally, 
publishers are the main contributors to ar-
chiving solutions such as CLOCKSS and 
Portico. 
 
Many publishers are a members of the 
Open Access Scholarly Publishers Associ-
ation (OASPA). 
 
Despite their diversity, publishers do in 
general care about innovation, and open 
science is an important subject. For that 
reason, publishers are happy to be actively 
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involved in initiatives such as OSI. OSI 
provides an inclusive forum to engage with 
many stakeholders in the discussion and 
has global intentions. 
 
Publishers also have concerns. There is lit-
tle engagement from funders at the OSI 
meetings and there is virtually no attend-

ance from the Global South. It also is un-
clear what the exact impact of the initiative 
can be, particularly as it will be very diffi-
cult to unite all stakeholders in recommen-
dations or even opinion statements. Fi-
nally, publishers are concerned about the 
long-term viability and vulnerability of the 
organization, as it is basically a one-man-
show in its current form. 
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